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Join us to:

-Table at career fairs
-Leaflet before or after school

-Identify sympathetic studen CEIES

guidance counselors and ad
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Full Picture allies with school communities
in the San Francisco Bay Area to balance
the information and impact of military
recruitment campaigns, by supporting and
empowering all of our youth and their
families to make informed decisions about
the variety of options available for creating
bright and self-determined futures.

explore these links for more information the issues:
afsc.org baypeace.org nnomy.org
unitedforpeace.org militaryfreeschools.org

get the
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In many schools military recruiters have With a multi-billion dollar budget recruiters are We believe that ALL youth deserve to hear

unlimited access to the campus. always well supplied with attractive gadgets and multiple perspectives about life in the mili-
P ¥ pp gadg
gifts to engage young people in conversation and tary; to be aware of jobs, college scholarships.
iti in otentially a military contract. and alternatives for service to country,
e rmy Kecruiting I1andbook 1nstructs p y y
recruiters to ‘effectively penetrate the school mar- ' N ' , , .
ket... [with the goal of ] school ownership that can The promises made by military recruiters are non- We will work with school communities to:
only lead to a greater number of Army enlist- binding. The contract signed by the recruit howey- -Present youth and their families with the full
. > . . er is binding, and very hard to escape. ) s o1 3
ments.”* In addition recruiters are instructed to picture about the realities of military service as
serve as chaperones, coaches’ assistants, and all Recruiters particularly target youth who are cager to well as limitations of ?.nd restrictions on com-
around buddies to students and staft. * access money for college or job training, youth pensation an.d_beneﬁts- 1n§lgd1ng education
who want to serve their country and youth who are funds and training opportunities.
Provisions of the No C/ﬂ’ild Left Behind Act idealistic and hope to find more meaning in life. -Provide comprehensive information on non-
mandate that all students’ contact information military alternatives for educational opportuni-

must be given to the military branches unless

ties, careers, and service to community and
<« »
students “opt-out. 7 *

country.

-Limit military recruiter’s preferential access
to youth while advocating equal access for
alternative perspectives.

Many school districts use the ASVAB, the
Armed ServicesVocational Aptitude Battery,
to access the child’s private information.
-Explore peaceful solutions to conflicts.
The ASVAB is a test that is evaluated by the mili- .
tary and is ‘Specifically designed to provide '
recruiters with a source of prequalified leads.”* /

Each and every child is being recruited either
directly or indirectly through advertising on
TV, at popular sporting events, ads at the movies,

billboards along the highway, and full wall dis- o

plays in career centers. /
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